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BTEC MUSIC  

UNIT 2 – music product – Concert 

PROMOTION RESEARCH 

Name: 
 THIS IS YOUR COURSE WORK AND MUST BE HANDED IN!! 

 

 The sheets in this work book are the same as the sheets 

that will be on the google classroom. It is your choice if you 

prefer to download and edit the sheets on your device, or 

write your answers in the workbook. 

 For either method you choose Miss Allan must see your 

work. 

 If completed in your work book, you will need to e-

mail/upload a clear picture of the page from your 

workbook. 

 Further explanation to some of these sheets will be 

available on google classroom and google meets. I may add 

a few extra sheets on google classroom if the need arises. 

 A lot of the work done in unit 1 – exam unit, will help you 

with this unit. 
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Evidence to collect: Tick  

3x posters (own choice) used as research  
Rough drafts of poster  

Final poster (even if not chosen)  
Review of poster   

  

Individual evidence to collect – other forms of promotion  
Type of speech in assembly  

Promo video  
Screen shots of social media  
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Starter: What is promotion? 
Write down a word or sentence to describe promotion: 
 
 
 
 
In groups, discuss the following: 
How do we know if promotion has been a success? 
 
 
 
 
Write down a list of promotional strategies that are being used in the music 
industry at the moment: 
 
 
 
 
Which of the above would suit our Music product? Why?  Why not? 
 
 
 
 
List any online methods that are often used to promote events: 
 
 
 
Why do some promotional strategies succeed and some fail? 
 
 
 
 
Give eg of good/bad promotion – either in school or professional events: 

GOOD PROMOTION BAD PROMOTION 
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Review of last year’s Promotional strategies for Music Product 

 Positive points (eg  target audience, industry 
practice, imagination, details, image) 

What could be improved? 

1 
 
 

  

2  
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Review of previous posters: 

 

 Which would you have voted as the best and why? 

 

 

 

 

 From looking at these previous posters, what have you learnt 

about promotion and how to create your poster? 

 

 

 

 

 

 

 

 What key info needs to be on your poster? 
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Promotion - Compare these professionally created posters from the 

Norwich Theatre Royal (NTR). 

1. What are the key facts/ideas that they all have? 

 

 

 

2. What is the event featured in each? 

 

 

3. Who is the target audience in each? 

 

 

 

4. How has the design of each poster been made to appeal to that 

specific target audience? 

 

 

5. Describe artistic effects that the industry have used? 

 

 

6. What features of these promotional items will you use in your 

poster? 
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Promotion – OWN CHOICE POSTERS. 

RESEARCH POSTERS ADVERTISING CONCERT/CD’S FOR BANDS OF YOUR CHOICE. At least 3. 

Comment on them as you did the 3x posters provided. Save pics of your poster used. 

1. What are the key facts/ideas that they all have? 

 

 

 

2. What is the event featured in each? 

 

 

3. Who is the target audience in each? 

 

 

4. How has the design of each poster been made to appeal to that 

specific target audience? 

 

 

5. Describe artistic effects that the industry have used? 

 

 

6. What features of these promotional items will you use in your 

poster? 
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INSERT YOUR CHOICE OF POSTERS HERE 
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CREATE YOUR OWN POSTER (ADVERTISING THE BTEC CONCERT) 

1. Make a rough draft of your poster on paper, make sure you include key details and make it suits 

your target audience (discovered from your research). 
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2. CREATE YOUR DRAFT POSTER ONLINE/ON PC (IT LOOKS MORE PROFESSIONAL – YOU CAN 

CREATE A COUPLE OF DIFFERENT VERSIONS, BUT MAKE IT CLEAR WHICH IS YOUR FINAL 

VERSION).  

INSERT YOUR POSTERS HERE 
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3. GET OTHERS IN THE CLASS TO CRITIQUE YOUR POSTER, WHAT DO THEY LIKE, WHAT WOULD 

THEY CHANGE.  

 

GOOD STUFF IMPROVEMENTS 
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Once you have at least 3 sets of feedback, edit and adapt your poster based on this feedback. 

Print out your poster, insert it here, with comment on what you have changed. 
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Review your poster, saying how your research helped, why you included certain 

details/pictures, why did you chose those pics/fonts, how it is aimed your target audience  

1. What have you included in your poster that you learnt from your poster research 

(NTR, own choice, last year’s posters). 

 

 

 

 

 

 

2. Would you say your poster uses ideas common in the music promotion industry? 

Describe. 

 

 

 

 

 

 

 

3. Does your poster suit the target audience? Explain how. 

 

 

 

 

 

 

 

4. How have your draft posters adapted and why did you make these changes? 

 

 

 

 

 

 

 

5. Review your final poster. Do you think is it good or not and why? 
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You may find it easier to scribble notes on a copy of your poster so you can draw arrows to 

relevant areas. Insert poster here.  
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CREATE A NEWSPAPER/MAGAZINE INTERVIEW/PRESS RELEASE FOR OUR CONCERT 

SEE DOLLY PARTON EG https://dollyparton.com/press  

 

  

https://dollyparton.com/press
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